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; 2021 Board
Meeting Dates 

July/August 
No Board Meetings 

August 20th 
Golf Outing 
Conley Golf Course 
9 am shot gun 

Wednesday 

September 15th 

1st in Person Meeting! 
Screening, Hiring and 
Retaining Employees 
Federated Insurance 
Carmody's Grille 

September ?? th 
2021 Community 
Service Project! 
Date to be Determined! 

October 6th 
Board Meeting and 
Trap Shot 
North Side Sportsman 
Association 

November 10th
Board Mtg. & 
General Mtg. 
Carmody's Grille 
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10 Best Tips to Get More Customers 

Reviews ... Florida ACCProfessionalAlliance

Online customer reviews are like first impressions. They can make or break your small 
local business. Building an online reputation with reviews on Google, Facebook, and 
Yelp is free, easy and super important. After all, 93% of consumers say online reviews 
impact their purchasing decisions. 

The question is: how do you get more customer reviews for your small business? Just 
follow these tips: 

1. Ask for customer reviews and make it easy.
The simplest way to get more customer reviews is to ask for them, either by email or
text. Most customers don't automatically think about leaving a review but if you ask
them, they will likely be happy to do it. Include a direct link to your Google or Facebook
page to make it quick and easy.

2. Don't underestimate the power of an in-person request.

Making a verbal request to your customers, and even explaining how reviews help your 
business grow and improve, can go a long way in motivating customers. This is 
especially helpful when you weave it into a conversation while closing a call or service. 

3. Set the timing and the tone.
The timing of your ask is a key factor in getting you a response. For a local service
business that provides customers with the full experience right away, like a food
delivery or an auto repair, make an immediate request as that's when they are the
happiest.

Here are some other opportune moments to ask for a review: 

• After a repeat order
• If they tag you on social media or mention your brand
• Upon receiving a referral
• A "review us" link in the email signature of any transactional emails or 

customer service emails is a great way to make it easy. The customer only 
needs to click this link to be taken to a review platform of your choice.

4. Send a reminder.

Send a quick reminder a few days after the first email or text if you haven't received a 
response. Keep the follow-up simple and point them directly to where you want the 
review left. The key is to keep it simple and to time the email to go out either early in 
the morning or after work around 6-8 pm as these seem to be the most opportune 
times for people to be online. 

5. Help your customers write a review.

Providing customers with sentence starters can be super helpful. This one works 
especially well with long-time or repeat customers with whom you have a trusted 
relationship. Send questions in an email, ask for their permission to turn it into a 
customer review and post it on your website under their name. Most happy customers 
are willing to write your praises but feel stuck on words so give them a set of questions 
to answer and help them lay out their thoughts. 

Continued page 2 













In Cab Technology - The Future of Fleet Safety ... 
Federated Insurance 

With vehicle crashes on the rise and cost of crash-related litigation skyrocketing, many 
businesses are leveraging in-cab technology to help protect their drivers, operations, 
and bottom line. Many early adopters have achieved impressive results, such as fewer 
accidents, fewer claims, and fewer false accusations levied at their company drivers. 
In-cab technology ultimately encompasses any tool that collects information and 
quantifiable data to evaluate driver behavior, vehicle performance, and road 
conditions. It could include: 

Video or Dash Cams 

Are your drivers wearing a seatbelt? Are they distracted by their phone or radio? Do 

they speed or display road rage? Does the video support their statements regarding 

who was at fault in a collision? 

Drivers who know they are on camera may be more safety-conscious behind the 
wheel. And, if they are not driving safely, video footage can help you identify their risky 
behavior so you can take corrective action before a crash occurs. Video recording 
around the exterior of the vehicle can also help give you a clear view of the facts 
should a collision occur, which may help support your defense against false claims 
levied at your drivers. 

GPS Tracking and Vehicle Monitoring 

Are your drivers on time and taking the most efficient driving routes? If there is an 

incident, will your drivers remember the exact location where it occurred? Could your 

drivers more effectively be responding to urgent customer seNice needs? 

GPS tracking tools can help you get full visibility of your fleet vehicles out on the road 
in real time. Some GPS services can provide information on vehicle location, provide 
an overview of a vehicle's daily route, and note the location of an incident. They can 
also help you find the closest available vehicle when you need to respond to a 
customer quickly. Telematics systems can also monitor factors such as speed and 
break usage, giving you a better picture of your drivers' behavior behind the wheel. 

Predictive Analytics and Insights 

Do you know how your company drivers compare to others in your industry? How 

might fleet performance and driver behavior today impact your business down the 

road? 

By analyzing video footage and vehicle performance data, some in-cab technology 
solutions can provide valuable insights that help you predict and proactively address 
problems in the future. These insights can be specific to your business and may help 
you to pinpoint opportunities to improve your safe driving culture and fleet 
performance. 

While in-cab technology may help lower operating costs, lower insurance premiums, 
increase productivity, and create better fuel efficiency, what really matters is that it can 
help your company drivers make it home safe today. 

This article is for general information and risk prevention only and should not be considered legal or 
other expert advice. The recommendations herein may help reduce. but are not guaranteed to 
eliminate. any or all risk of loss. The information herein may be subject to. and is not a substitute for, 
any laws or regulations that may apply. Qualified counsel should be sought with questions specific to 
your circumstances. ©2021 Federated Mutual Insurance Company. 
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